
MBA COURSE ROTATION

1st or 2nd 8-Week Session 8W1 8W2 8W1 8W2 8W1 8W2 8W1 8W2 8W1 8W2 8W1 8W2

Subject Course Nu.
Course Title, Essential Studies/ Student 

Learning Outcomes

ACTG 632 Managerial Accounting X X X
BIS 632 Information Systems for Managers X X X
FIN 631 Corporate Finance X X X

MGMT 620 High Performance Leadership X X X
MGMT 630 Organizational Behavior X X X
MGMT 634 Business Strategy, Capstone Course X X X X X X
MGMT 639 Legal/Social Environment of Business X X X
MKTG 630 Marketing Management X X X

ECON 637 Managerial Economics X X X
Choose 3 of the Following:

ACTG 638 Financial Statement Analysis X X X
FIN 632 Finance for Managers

MGMT 610 Human Capital Management X X X
MKTG 634 Mobile Media Marketing X X X
MKTG 643 Social Media Strategy X X X
MKTG 625 Digital Media Analytics X X X
MGMT 625 Business Analytics for Managers X X X
MGMT 641 Health Law & Ethics X X X
MGMT 640 US Healthcare System X X X
MGMT 642 Healthcare Management X X X

ACTG 543** Advanced Financial Accounting X X X
ACTG 533** Gov't & Not for Profit Accounting X X X
ACTG 537** Advanced Cost Management Accounting X X X
ACTG 638 Financial Statement Analysis X X X

MGMT 625 Business Analytics for Managers X X X

CA 560 Health Communications X X X
MGMT 641 Health Law & Ethics X X X
MGMT 640 US Healthcare System X X X
MGMT 642 Healthcare Management X X X

MKTG 634 Mobile Media Marketing X X X
MKTG 643 Social Media Strategy X X X
MKTG 625 Digital Media Analytics X X X
MKTG 652 Digital Media Marketing, Capstone Course X X X

**MBA students cannot have more than six (6) credits of these 500-level, dual listed elective  courses in their degree program. Strong accounting background recommended.

*For graduate summer course availability and additional details, please see course schedule on MyCSC.

Summer course schedules become available for viewing in February.

Other policies apply.
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Although this information is believed to be accurate, CSC reserves the right to change any provisions or requirements without prior notice.  This information does not constitute a 
contract between the college and any other part.  Courses will be offered depending upon demand and resource variables.
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